
C O R P O R A T E  R E P U T A T I O N  I N D E X  2 0 2 3 1



C O R P O R A T E  R E P U T A T I O N  I N D E X  2 0 2 3

The 2023 NZ Corporate Reputation Index (CRI)

Survey period from 
end Feb-Mar 2023*

Nationally representative 
sample by age, gender 
and region
Average sample size of 
n=500 per category
Over 35,000 
New Zealanders 
interviewed over last 9 
years

Uses the global 
RepZ framework 
with standardised 
reputation attributes
Includes New Zealand’s 
top 50 consumer 
facing corporates by 
revenue as listed in 
Deloitte Top 200, plus 
financial services brands 

19 Industry categories
Brands indexed against 
major competitors in their 
category to remove 
industry bias

*2015-2020 fieldwork conducted Nov/Dec, 
2021 onwards Feb/March
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– Charge fair prices– Well known
– Leaders not followers
– First to market with new 

products & services
– Offer investors a good 

financial return

– Can be trusted
– Positive influence  on

society
– Honest and ethical in  the 

way they conduct  
business

– Treat employees well
– Environmentally 

responsible

22%25%

Our globally validated RepZ framework is updated annually allowing for market 
adjustments in NZ

36% 17%
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Kantar BrandZ Top 100 Most Valuable Global Brands

Brands with a 
strong Corporate 
Reputation 
grow brand value 
at a faster rate

12 years Brand Value growth

Strong
Corporate Reputation

Average
Corporate Reputation

Weak
Corporate Reputation

+147%

+179%
+204% 39% 

Stronger 
growth 

rate
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It supercharges advocacy

LOW
<95 REPUTATION INDEX

MEDIUM
95-104

HIGH
105+

17%
8% 6%

15%

27%

49%

ADVOCACY BY REPZ INDEX SCORE

AdvocatesDetractors
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-
-
-
-

+1
+3
-

-3
-3
+7
-3
+3
-3
-1
-4
-

-3
-

Retail

Packaged Goods

Consumer Durables

Cars

Primary Industries

Communications

Drinks

Airlines

Healthcare

Supermarkets

Infrastructure Transport

Insurance

Food Services

Banks

Alcohol

Power

Media Entertainment

Petrol

CORPORATE REPUTATION INDEX 2023

Rank change 
2023 vs 2022

7



C O R P O R A T E  R E P U T A T I O N  I N D E X  2 0 2 3 8



C O R P O R A T E  R E P U T A T I O N  I N D E X  2 0 2 3

There are fewer corporates sitting in the resilient zone compared to the 
previous year

* Plus other qualifiers

Deloitte Top 50*

RESILIENTBRITTLE

7% 73% 12%

LOW
<95 REPUTATION INDEX

MEDIUM
95-104

HIGH
105+

N
U

M
B

E
R

 O
F

 C
O

M
PA

N
IE

S

89 90 91 92 93 94 95 96 97 98 99 100 101 102 103 104 105 106 107 108 109 110 111 112 113

6% 79% 15%
2023

2022

9



C O R P O R A T E  R E P U T A T I O N  I N D E X  2 0 2 3

Many categories have fallen on trust measures

Airlines Infrastructure / Transport Petrol Food Services Banks

2019 2020 2021 2022 2023

CORPORATE REPUTATION (RepZ Score) – Category Average (Declines)
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But those who have demonstrated strong leadership have won over the public 

Primary Power Insurance Supermarkets

2019 2020 2021 2022 2023

LeadershipIncrease in 
2023

Leadership Leadership

CORPORATE REPUTATION (RepZ Score) – Category Average

Leadership
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In 2023, we observe that Leadership factors holds greater importance for reputation

36%

13%

28%

22%

36%

17%

25%
22%

Trust Responsibility Leadership Fairness

2017 2018 2019 2020 2021 2022 2023

DRIVERS OF REPUTATION OVER TIME

12



C O R P O R A T E  R E P U T A T I O N  I N D E X  2 0 2 3 13



C O R P O R A T E  R E P U T A T I O N  I N D E X  2 0 2 3

What makes a company a leader?

What makes a company a leader? Can you describe the kind of things you see 
leading companies do or say?

“Leaders set the direction 
including community, climate, 
and economy. They share with 
the communities they operate in. 
They find new products and 
services that support a need in 
the community. Leaders are held 
up by all stakeholders.”
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44%

39%

32%

25%

25%

21%

17%

17%

17%

14%

It may be 
unsurprising in 

the current 
economic 

climate to see 
fair pricing at the 

top of this list

Ensure pricing is fair for New Zealanders

Pay employees enough to keep up with living costs

Take responsibility for environmental impact e.g. emissions, waste

Look after employee mental health & wellbeing

Act ethically & responsibly 

Communicate with consumers honestly & transparently

Make sustainable choices affordable for everyone

Contribute to economic growth for New Zealand

Safeguard customer data and privacy

Make efforts to help stop climate change

Looking at the list below, do you expect large NZ companies to do this more than you did two years ago? i.e. are your 
expectations higher? Please choose up to three

We expect large NZ companies to do this more 
than we did two years ago…
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Mitre 10 shows strong performance across all pillars

107 108 109

2021 2022 2023

CORPORATE 
REPUTATION INDEX

TRUST RESPONSIBILITY LEADERSHIP FAIRNESS
2023 111 107 107 109

vs2022 - - +1 +1

“They always have 
what I need, at a 

good price”

“They were supportive 
during lockdowns and 

are attempting to 
keep prices of plants 
reasonable to help 

people grow their own 
food”

“They have reached 
out to the community 

and improved the 
stock and taken into 

consideration the 
wants & needs of it's 

customers”

“Having shopped 
there a few times, 

I’ve been. -
impressed with 

savings, customer 
service, and their 

click to collect 
system”

“Quality of 
customer service, 

availability of 
products and 

location”

“Our ‘go to’ 
hardware store, NZ 

owned, dog 
friendly”
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Z is back in the top 20 in 2023 due to stronger category Leadership 

108 108
110

2021 2022 2023

“Loyalty discounts 
are amazing” 

“Where they are 
located and 
working with 

supermarkets at a 
cheaper rate” 

“They do a lot for 
communities”

“Customer service 
is amazing and the 
app is so easy to 

use”

“Quality of 
customer service, 

availability of 
products and 

location”

“Their offerings 
and services 

improved”

“Improved rewards 
scheme and the 

commitment to improve 
their EV charging 

capabilities”

“Z ev chargers and 
local community 

care”

TRUST RESPONSIBILITY LEADERSHIP FAIRNESS
2023 105 103 110 97

vs2022 - - +2 -1

LEADERSHIP PILLAR
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The public have growing confidence in delivery companies

100 101 103

2021 2022 2023

They have done a good job 
under extreme conditions in 

past 3 months

Maintaining a high standard 
not withstanding staffing 

issues and outages

Corporate Reputation Index

103 104 105

2021 2022 2023

104 104 105

2021 2022 2023

Professional handling of 
delivery difficulties with 
recent weather events

Better flow of 
operations from 
parcel to post

Mainfreight is a 
company that is on a 

growth trajectory

Postal deliveries have 
improved markedly in 
the last few months. 
Very good service at 

Post Shops”

Their ability to deal 
with pandemic and 

flood issue was 
fantastic

Courier service… 
has improved 

communication. 
Great drivers in my 

area too

+7 ranking 
places
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107

106

106

106

105

105

105

105

105

104

104

104

105

1

2

3

4

5

6

7

8

9

10

2023 
RANK

109

109

109

108

108

107

107

11

12

13

14

15

16

17

18

19

20

2023 
RANK

+2

+3

+7

0

+3

+5

-7

+4

-3

-8

vs 2022

NC

+1

+2

+3

-3

-2

-1

+1

+2

-2

vs 2022

Companies in our Top 20 meet Deloitte’s criteria for inclusion in the top 200

≥105 = resilient

CORPORATE 
REPUTATION 
INDEX 2023
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110

107

107

107

105

105

109

110

107

104

97

109

119

109

115

113

105

106

102

113

110

107

102

106

102

105

103

102

103

103

115

111

107

110

109

107

108

107

110

105

Our Top 10 have a strong scorecard with 3 of the top 10 corporates performing  in the 
top 10% of corporates globally on all pillars

1

2

3

4

5

6

7

8

9

10

2023 
RANK TRUST RESPONSIBILITY LEADERSHIP FAIRNESS REPZ

109

109

109

108

108

107

107

107

106

106 22
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TOP 10

Amongst top 50 NZ
corporates by revenue

2021

Companies in our top 10 meet Deloitte’s 
criteria for inclusion in the top 200

Trust leaders 

108

108

107

1

2

3

4

5

6

7

8

9

10

2023 
RANK

115

111

110

110

109

108

108
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TOP 10

Amongst top 50 NZ
corporates by revenue

2021

Companies in our top 10 meet Deloitte’s 
criteria for inclusion in the top 200

Fairness
leaders

109

109

109

1

2

3

4

5

6

7

8

9

10

2023 
RANK

119

118

115

113

113

111

110
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TOP 10

Amongst top 50 NZ
corporates by revenue

2021

Companies in our top 10 meet Deloitte’s 
criteria for inclusion in the top 200

Responsibility
leaders

1

2

3

4

5

6

7

8

9

10

2023 
RANK

104

104

104

110

107

106

106

105

105

104
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TOP 10

Amongst top 50 NZ
corporates by revenue

2021

Companies in our top 10 meet Deloitte’s 
criteria for inclusion in the top 200

Success
leaders

1

2

3

4

5

6

7

8

9

10

2023 
RANK

109

108

108

115

111

110

110

110

110

109
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Key TAKEOUTS
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‒ New Zealanders appreciate 
companies that understand 
customer needs first and deliver 
against their promises

‒ Leaders are expected to be 
responsible for people (customers 
and employees) and planet

Strong leadership underpinned by 
trust will give confidence in these 
uncertain times
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Companies that offer affordable 
choice /demonstrate value will 
benefit in the short term

‒ Fairness does not mean 
‘cheapest’

‒ Delivering on what you 
promise is what counts 
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Be clear on your people and your 
planet strategy

‒ How are your 
employees 
represented?

‒ What are your 
sustainability Swords 
and Shields?

‒ How are you 
enacting change,  
internally and 
externally?
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Congratulations to the top performers for 2023!

4 5 6 107 98
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FOR MORE INFORMATION, PLEASE CONTACT:

Sarah.Bolger@kantar.co.nz

Yvette.Basson@kantar.co.nz
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